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YOU’RE INVITED to the
2017 Minnesota Pork Board Annual Meeting
Monday, January 15, 10:30 a.m.
Minneapolis Hilton, Symphony III
Preregister to colleen@mnpork.com

All Minnesota pig farmers who pay into the Pork Checkoff
are stakeholders in the Minnesota Pork Board (MPB) and
are encouraged to attend the Annual Meeting on January 15,
beginning at 10:30 a.m. at the Minneapolis Hilton, Symphony III
(1001 S. Marquette Ave, Minneapolis).
The MPB Annual Meeting will feature updates on programs,
2017 MPB Pork Checkoff financial information, MPB Executive
Board elections, Pork Act Delegate elections, and Pork Checkoff
related resolutions. Resolutions submitted at the meeting will
require a two-thirds margin to be brought to the floor for
discussion and a three-fourths majority vote for approval.
This year’s Annual Meeting will also include two By-law
amendments which can be found on page 14. For questions about
the by-law amendments, please contact the Minnesota Pork office.

Lunch and MPPA Meeting

A complimentary luncheon for all meeting participants will be
served from 11:15 a.m. – 12:00 p.m. The MPB Annual Meeting will
run from 2 – 4 p.m.
In addition to the MPB Annual Meeting, The Minnesota Pork
Producers Association (MPPA) will have its annual meeting from
12:00 p.m. – 2:00 p.m. The MPPA is a voluntary membership
association that is funded by investors in the Strategic Investment
Program (SIP) and Pork Partners. The MPPA focuses its work on
legislative and public policy matters. Only those who are enrolled
in SIP or Pork Partners can vote and participate in discussions at
the MPPA Annual Meeting.

Preregistration

To help with meal planning, seating and handouts,
preregistration is requested. To preregister, contact Colleen Carey
at the Minnesota Pork Board office by calling 1-800-537-7675 or
emailing colleen@mnpork.com.

National Pork Board chief executive officer, Bill
Even, will provide an update on issues that are
currently facing the pork industry and the action
steps the National Pork Board is taking to address
those issues. Even will speak about ongoing
industry growth and talk about the National Pork
Board’s shift to Business-to-Business programing.

ADDRESS SERVICE REQUESTED
151 Saint Andrews Court, Suite 810
Mankato, MN 56001
507.345.8814
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PQA Plus & TQA Training – Mankato
PQA Plus 9 a.m. – 12 p.m.
TQA 1 p.m. – 4.pm.

Agenda & Candidates
Minnesota Pork Board Annual Meeting
Monday, January 15, 2018
10:30 a.m. – 1:00 p.m.
Minneapolis Hilton, Symphony III

Minnesota Pork Board Office
151 St. Andrews Ct, Suite 810
Mankato, MN 56001
Pre-register: colleen@mnpork.com or
1-800-537-7675

AGENDA
I.

Call to Order
Reuben Bode
MPB President

JAN 15

II.

Introductions

III.

Review of Annual
Meeting Procedures
Bruce Kleven
MPB Annual Meeting Counsel

2017 Minnesota Pork Board
Annual Meeting
10:30 a.m. – 1:00 p.m.
Minneapolis Hilton Hotel
1001 South Marquette Avenue
Minneapolis, MN 55403

IV.

JAN 15

2017 Minnesota Pork Producers
Association Annual Meeting
1:30 p.m. – 4:00 p.m.
Minneapolis Hilton Hotel
1001 South Marquette Avenue
Minneapolis, MN 55403

JAN 15

Taste of Elegance
Invite Only
6:30 p.m.

JAN 16-17

Minneapolis Convention Center
1301 Second Avenue South
Minneapolis, MN 55403

FEB 28- MAR 2

National Pork Industry Forum
Kansas City, Missouri

V.

Minnesota Pork Board
By-law Amendment

VI.

Introduction 2018
Minnesota Pork
Board Candidates

VIII. Financial Report
& Program Updates
David Preisler
CEO
IX.

2018 Resolutions,
Discussion, Action

X.

2019 Pork Act
Delegate Elections

XI.

National Pork Board Update
Bill Even
CEO National Pork Board

XII. Election Results
XIII. Announcements
XIV. Adjourn

Minnesota Pork Board
Executive Board and Pork Act
Delegate Candidates

Minneapolis Hilton Hotel
1001 South Marquette Avenue
Minneapolis, MN 55403

2018 Minnesota Pork Congress
Jan. 16: 9 a.m. – 5:00 p.m.
Jan. 17: 9 a.m. – 1:30 p.m.

Approval of 2016 Annual
Meeting Minutes
Myrna Welter
MPB Secretary

VII. 2018 Minnesota Pork
Board Candidate Elections

Minnesota Pork Board(MPB) Annual Meeting attendees will elect the 2018 MPB Executive
board and 2019 Pork Act Delegates. The executive board members serve Minnesota’s pig
farmers by investing in the areas or research, promotion, and education with checkoff dollars.
Candidates can also be nominated from the floor the day of the meeting.
Individuals who have paid in the Pork Checkoff or who represent and entity paying in the
Pork Checkoff are eligible to run for the executive board and Pork Act delegates, introduce
resolutions, and vote. Membership in a county pork producers association is NOT required to
participate in the MPB Annual Meeting.

VOTING
To be eligible to vote, you must have paid into the Pork Checkoff within the last 12 months
or represent a farm that has. There can only be one representative from each farm/entity.
The following information on each candidate is meant to help meeting attendees make an
informed voting decision. The candidates are listed alphabetically. EACH CANDIDATE WAS
PROMPTED WITH THE FOLLOWING QUESTIONS:

11. Tell us about yourself, your farm and

your involvement in the pork industry

22. What is the greatest challenge/

opportunity facing Minnesota pork
and what is your role in addressing
the opportunity/challenge?

2

3
3. What role does the checkoff need to
play in ensuring the success of
Minnesota pig farmers?

Candidates

MPB Executive Board & Pork Act Delegate Candidates
3.
3

Roles of the Checkoff
a.

The MPB Checkoff funds have played a significant role
in producer driven educational activities, such as PQA
Plus and TQA certification programs. Through these
programs, all Minnesota Swine producers are PQA
Plus and TQA certified. In addition, the Swine Training
Program, jointly administered by the University of
Minnesota and the Minnesota Pork Board is a program
designed to educate both beginners and experienced
producers with new technologies in swine production.

b.

The funds also provide support for research into new
ideas, including Animal Science and Welfare, Human
Nutrition, Pork Safety, Public Health, Sustainability and
Swine Health.

c.

Promotion of the swine industry based on our mission:
People, Pigs and Planet is another channel to use the
Checkoff funds. These activities include: The Minnesota
Pork Congress, Oink Outings, Taste of Elegance, and
other relevant swine related activities by county pork
producers and programs from the various committees
of MPB.

Sam Baidoo
Waseca

11. I have been with the University of Minnesota – Southern

Research and Outreach Center at Waseca since 1999. I have
a three-way appointment with the University – Research,
Extension and Teaching. Several years ago, I had the
opportunity to join a team from various departments in the
Colleges of Food, Agricultural and Natural Resource Sciences
and Veterinary Medicine to design and oversee the building
and remodeling of the Swine Research Center at Waseca. At
present, the Swine Research Center has the following units:
a 800 - sow breed-to-wean, wean-to-finish facility with a
liquid feed system, gilt isolation, nursery, metabolism facility
with surgery capabilities, and a nutritional laboratory. I have
supervised these units since their inception. The research
and teaching facilities have provided opportunities to train
swine producers in artificial insemination (AI), provide
short courses in breeding and farrowing, and wean-to-finish
to both the young and the experienced swine producers.
I was a member of the Minnesota Pork Board (MPB) in
2007 and currently a member of the MPB Research and the
Human Capital committees. In addition, I have participated
in various pork board activities including membership
to the Waseca County Pork Producers’ Association, Oink
Outings, and MN State Fair MPB promotion activities. I am
currently a certified PQA Plus and TQA trainer and advisor
and a certified swine industry auditor. I am enthused about
continuing to support and propagate the vision and mission
of the Board and to help fellow swine producers achieve our
goal of producing the highest quality and safest pork with
less environmental impact.

2. As swine producers, that sell a consumable product, our
2
biggest challenges and opportunities include:
a.

b.

Producing and maintaining the highest quality and
safest pork. The Pork Quality Assurance Program
Plus (PQA Plus) ensures that pork products are of the
highest quality and safe, and animals raised for food
are cared for in a way ensuring their well-being. The
Transport Quality Assurance (TQA) is a program that
helps swine producers, transporters and attendants
learn how to handle, move and transport pigs and the
potential impacts of these activities on pig well-being
and pork quality.
Providing opportunities for swine producers to
economically adopt new technologies to enhance
production and strife to retain experienced staff in
swine production facilities.

Reuben Bode
Courtland

11. I have been farming in Nicollet County on the family farm

for 40 plus years. My wife and I have three children all
involved to a certain degree with the hog operation. We have
a farrow-to-wean farm with a number of contract growers in
the area that raise the pigs to market weight for us. We also
raise corn and soybeans on about 1,100 acres. The corn is all
used to feed the pigs that we raise.

2. I believe the biggest challenge still remains, the public
2

perception of the improper care of the animals. The concern
of overuse of antibiotics and the feeling of what really goes
on in those big barns. The barns keep the animals warm and
safe and antibiotics are needed sometimes to treat an animal
when they don’t feel well. Sharing this with consumers and
influencer is an important step to helping improve the images
of pig farmers.

3. We must continue to educate the public in the way modern
3
pork production is done today and try to show them that
today’s pork is the safest and leanest product that you can
feed your family.

3
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Chris Compart
Nicollet

11. I am married to my wife, Rochelle and have two children and

1.
1

2. In my opinion, one of our industry’s greatest challenges is
2

2. It’s important for us to working hard on providing choice for
2

a daughter in law, Sara, Dusty and Natalie. We are involved
in my family’s businesses, Compart’s Boar Store and Compart
Family Farms. Compart’s Boar Store is a crop, Purebred
breeding stock provider, and commercial swine production
operation. Compart Family Farms is our family’s branded
pork business, which markets our pork to white table cloth
restaurants and several retail stores. My role in our family’s
business is to oversee the breeding stock farms as well as
managing the cropping operation.
consumer misperception. I feel we need to keep continuing
to educate consumers about our livestock practices. We as
producers need to explain to them how we properly care for
our animals and the science behind our production practices.
Many people have lost the connection to agriculture and it
is important to keep working on telling our story, instead of
them hearing from uninformed businesses and people on
how we should raise our animals.

3. I feel that the Checkoff has done a great job, but we need
3

to keep on promoting and educating consumers, especially
younger people that are influenced easily by special interest
and animal rights groups. In addition, we also need to
continue to promote pork to the retail and food service sector
to work on getting pork on every menu. It is important that
the checkoff helps with research projects that are affecting the
pork industry.

4

Meg Freking
Alpha
My family has been in agriculture for over 50 years and
we have been raising pigs since graduating from South
Dakota State University in 1991. I’m involved with the
day-to-day management of our farrow-to-finish operations
in seven states. I am currently serving my sixth term as an
MPB Executive Board member. I have participated in the
National Pork Board’s Domestic Marketing Work Committee
and MPB Human Capital committee. I am an advocate
and supporter of 4-H and FFA youth and on the county
committee for 4-H.
producers and how we raise our animals. We should not be
dictated how we are going to raise and care for our livestock.
I’m committed to the pork industry and take great pride in
producing the highest quality and safest pork in the world.
As an active producer with industry experience, I can provide
great insight and knowledge for our Minnesota producers
and industry.

3. As our industry is always facing challenges, we need to
3

evaluate our spending decisions to provide sustainability. Our
guidance of Pork Checkoff funding is critical for the future of
our industry and producers.
Promotion: Promotions need to lead the way. We need to
improve product development with proper cuts that can
return the most value and increase consumption.
Education: Knowledge is power and we need to educate the
public on how pork is a great product and how we care for
our livestock. Our future will rely on the next generation of
talented youth becoming pork producers and consumers
understanding how our food comes to the plate.

Follow us on:

© 2015 SECURA Insurancea

facebook.com/MinnesotaPork
twitter.com/MinnesotaPork
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JoDee Haala
New Ulm

11. My name is JoDee Haala, and I’m the Director of Animal

Well-Being for Christensen Farms. Founded in 1974 as a
small family operation, Christensen Farms is now one of the
largest, integrated food companies in the U.S. pork sector.
Located throughout the upper Midwest, we have operations
in Minnesota, Iowa, Illinois, Nebraska, and South Dakota.
I received my Bachelor of Science from the University
of Minnesota with a Science in Agriculture degree. I’ve
been with Christensen Farms from the start of my
career, embracing first-hand the personal development,
organizational growth, and industry evolution that has
offered the U.S. and world the most sustainably raised, safest
and nutritious pork ever produced. As the Director of
Animal Well-Being, I’m able to help our farms and producers
apply practical solutions to the ever-increasing expectations
to provide for better animal well-being. I’m currently serving
as the vice-chair of the National Pork Board Animal Welfare
Committee, and am in my second term on Minnesota
Pork Board.
My husband Jay and I, along with our two children, Jacob
and Joelle live in New Ulm and stay busy with school
activities. Jay also serves as a volunteer firefighter on the
New Ulm Fire Department. I am extremely fortunate to
be a part of a company and industry that allows me to have
a rewarding career, remain close to my family, and enjoy a
rural way of life.

2. There are many headwinds producers face; increased
2

regulation, depressed pricing, consumer distrust, and a
shrinking workforce to name a few. In my opinion, one of

6

the greatest challenges all pork producers, including
Minnesota pork is the issue of consumer distrust.
Regardless of the topic—sow housing, antibiotic use,
etc.-- if our customers believe we’re only focused on our
bottom line and don’t trust us to make decisions in the best
interest of people, pigs and the plant, we will continue to
face increased regulation and higher cost of production.
Less than 2 percent of the population has an agriculture
background. 60 percent of Minnesotans do not know anyone
who operates or works on a farm in Minnesota, or the
Midwest. Our food supply is safe and abundant—a luxury to
generations gone by—an expectation of current generations.
Consumer expectations are shifting. They are curious about
where their food comes from, and demand that it’s raised
in an ethical manner. We have a responsibility to increase
transparency and earn back trust like never before.
My role in addressing this opportunity is to continue to
participate in human capital programming at the committee
level, to engage as a mentor with University students, and
use connections to create opportunities to tell the great story
of MN pork. On a smaller scale, engaging with my friends,
family and those I interact with in the community to listen
to their concerns, and share my personal experiences to
advocate for this incredible industry.
3. I view checkoff funding as the foundation of a 3-legged stool,
3
with each area serving a different, but highly important
purpose in the success of the pork industry. If one of the
areas of Education, Research or Promotion & Image is
missing, the stool topples. The success of Minnesota pork
lies with prioritizing the demands for limited resources,
recognizing where we can have the largest impact for each
dollar invested, making smart funding decisions and being
nimble to adjust to meet the needs of producers.
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Dan Helvig
Truman

11. I am a sixth generation farmer from Martin County. I raise

pigs, corn and soybeans with my parents and wife 10 miles
west of Truman. My father started raising pigs as an FFA
project in high school and quickly grew that side of the
farming operation to become our main source of income
today. I graduated from the University of Minnesota with
an Agricultural Education and Economics degree. I’ve been
involved in the pork industry since high school serving
as a pork ambassador. I continued my commitment to
promoting agriculture in college through classes and student
organizations. Today, I serve on the Martin County Pork
Producers Board and the State Pork Board. My family has
always promoted our products by serving pork for many
occasions and educating consumers through farm tours,
church events and volunteering at a local level. I continue
to help host a group of third graders and parents from St.
Paul at our church. Of course we serve pork for lunch
and allowed the kids to pet farm animals and learn about
agriculture from real farmers.

2. The challenges facing Minnesota Pork seem to be growing
2

each and every day. Increasing regulations, a diminishing
rural population, a growing global population, and a lack
of consumer trust seem to be some of the most prevalent
issues we face on our farm. We, as Minnesota pig farmers,
sometimes forget that we are doing a great job, and losing
that confidence is the biggest challenge facing Minnesota
Pork today. We raise a safe, environmentally friendly, reliable,
and healthy protein that comes in the forms of bacon, loin,
ham, pork chops, and many other products for everyday
use and enjoyment. Minnesota pig farmers need to have the
confidence to promote their very own products every day,
and stand up for the strong morals and integrity this industry
was built upon.

3. The checkoff has three branches: Research, Education
3

and Promotion, but its purpose can be summed up in a
simple word: engage. Engage pig farmers through training
and education. Engage consumers through marketing,
advertisement and social media. Engage all people
domestically and in foreign markets through research and
development of those markets. Engaging the farmer has to
come first. Not only do farmers need to know where their
checkoff money is spent, they need to be a part of the events
and promotions.

8

Brad Hennen
Ghent

11. I have raised hogs in Lyon County since 1987; currently,

I finish pigs for Lynch Livestock. I sell breeding stock and
provide technical service for Fast Genetics, mostly across
Minnesota and South Dakota. I have been on the MN
Pork Board since 2013, chair our Research Committee and
currently also serve on the national Pork Quality, Safety, and
human Nutrition committee.

2. Our challenge is to show the U.S. consumer that our pork
2

is safe, nutritious and delicious, and that we raise it in a
sustainable method that is in keeping with their values, as
well as our own.
I see my role as helping to insure that our checkoff dollars are
being well spent in the areas of:
• Research, so that we can produce pork sustainably,
• Education, so that we can inform our producers and
consumers of new developments,
• Promotion, so that we can get our positive message
out to consumers about what we produce and how
we produce it, providing an image of our product
and our industry that is conducive to greater
consumption of pork.

3. The checkoff needs to follow through on its promise of
3

helping farmers to sustain and improve their operations
and educating producers and consumers about what that
sustainable farm looks like. It also needs to expand the
demand for pork, particularly in our domestic markets,
helping to provide opportunities for our families that
raise pigs.

Candidates
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Brian Johnson
Walnut Grove
1.
1

I am a wean-to-finish pig farmers with ownership in a sow
co-op. I also grain farm with my brother. I have a son that
attends Iowa State University, a daughter that teaches in
Brookings and another daughter that teaches in Webster.
We also have one granddaughter. My wife, Sue, retired
from 40 years of teaching. I am a long-time member of the
Springdale Township Board. I am happy to serve on the MPB
Executive Board and wish to continue serving. Together with
my son we have volunteered and visited with consumers at
Oink Outings, the Minnesota State Fair Oink Booth, and
at Twin’s promotional grilling. I have also been involved
with the Redwood County Pork Producers Association. I
am a member of the MPPA Public Affairs, Pork Congress,
and Research committees and have taken part in several
legislative activities. I enjoy promoting the pork industry and
educating consumers on modern pork production.

2. The biggest challenge that the pork industry faces is the
2

rules and regulations that are made by people who do not
understand pork production. We have to continue to educate
influencers about why we do what we do.

33. The role of the checkoff is to promote the pork industry and
pork products. We have to ensure there is a level playing
field for all types of producers big or small. We need to stay
on top of trade issues and continue growing demand for the
products we produce.

Galen Johnson
Dodge Center
1.1

I moved back to Minnesota, from Illinois, with my family in
1989. With a partner we started our farm named Grandview
Hogs. Along with raising and selling weaned pigs, feeder
pigs, and market pigs we raise about 30 percent of our
corn needs.
Since moving back to Minnesota, I have helped and served
on our county pork association, state committees, U of M
Swine Disease Eradication Board, Dodge County zoning,
county livestock committee, church board, and Dodge
County Lions Club, and Lions region and zone chairs.

2.
2 In my opinion we as pork producers need to present an
uplifting, positive face of who we are and what we do. If we
could present to elementary age children the truth of how
we care and love the animals on our farms, this would be a
good beginning. Our presentation of ourselves to our current
and potential customers should include innovative examples
of how our product (pork) is a tasty, healthy, and economic
food item to meet their families’ nutritional needs (this
includes our trade partners).
I intend to stay active in my local community, present a
positive face of our industry, and I’d be pleased to serve on
the Minnesota Pork Executive Board if elected.
3.
3 I believe our checkoff dollars should continue leveraging
efforts to present a superior food source which is nutritious
and tasty. We should also continue presenting, when possible,
caring pig farmers to elementary children and young adults.
Using our funds to partner with grocers in developing
creative uses of our pork; promoting attractive alternatives of
pork preparation and use will help assure a demand for our
growing industry.
I also believe that the MN Pork Board has well served
Minnesota pork produces with educational seminars and
clarifying regulatory agency requirements, such as the
required DNR water appropriations permit and reporting.
This is a valuable example of how the pork board can and has
served its producers.

9
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Rusty Kluver
Northfield

11. I’m a crop and livestock farm near Northfield. I previously

taught elementary education for 36 years and have since
retired as teacher and now farms full time. I’ve been married
for 37 years; have 2 adult children who are married, one
granddaughter and another grandchild on the way. I live
where I grew up and it’s the only place I’ve ever lived. I went
to Mankato State University and earned my Bachelors of
Science in education and also Master’s degree in education.
I currently serve on the Promotion and Image committee for
the Minnesota Pork Board and volunteer at numerous events
throughout the year. I love to help promote pork.

2. I think the greatest challenge is to find a home for all of this
2

pork. We need to promote exports and we need to promote
consumption at home. I think working on the promotion
and image committee is one way to do that. I have enjoyed
becoming involved in the Oink Outings program and it’s
been a great opportunity to talk one-on-one with a lot of
consumers who want to know more about their food and are
curious about what we do.
Beyond promotion, we need to educate consumers on
how we raise pork and I still think we can do a better job
connecting with consumers and help them understand where
we are coming from.
Environmental issues are another piece I’m always concerned
with. It always comes back to image and making sure you
have a well-kept farm. I think people also smell with their
eyes and when they see a nice farm and they think we care.
And I want them to know I do care about our industry and
the people that eat pork.

3. I think the checkoff is the propellant or rocket fuel to give us
3

opportunities for us to meet face-to-face with our consumers.
It helps us connect with other influencers. It’s the rocket fuel
we need to promote our product and our image. A good
image will always help us.

Wanda Patsche
Welcome

11. My husband Chuck and I have been farming for over 35

years in Welcome. We are independent producers. On
our farm we finish about 6,600 head annually and are also
shareholders of a sow farm where we receive weaned pigs. In
addition to raising pigs, we also crop farm about 1,000 acres.
I have been on the pork board for the past four years. Along
with being a pork board member, I am the Promotion and
Image Committee Chair and a member of the Public Affairs
committee. While on the board, I participated in a number
of specific Promotion and Image projects such as the Pig3D,
Oink Outings, Twins Grillfest, Pass the Pork Blogger tour,
and volunteering at the Minnesota State Fair. In addition to
the Minnesota Pork Board, I volunteer for CommonGround,
speaker for Speak for Yourself Program through Farm
Bureau and Operation Mainstreet. I am also a past MARL
(Minnesota Ag Rural Leadership) program participant and
a blogger at Minnesota Farm Living where I blog about
agriculture issues with the ultimate goal of trying to bridge
the disconnect between consumers and agriculture. Recently,
I took a position with Minnesota Ag in the Classroom as a
Regional Ag Literacy Specialist.

2. I believe the greatest challenge facing Minnesota Pork is the
2

issues that result from consumers not understanding where
their food comes from. With only 1-2% of us who farm,
we have an enormous job ahead of us to not only answer
questions consumers have about where their food comes
from but to also address the vast sea of misinformation
about pig farming. My role in addressing this issue is actively
participating in Minnesota Pork’s projects that help address
some of these issues. I also use my blog as another way to
address the disconnect between agriculture and consumers.
But along with promotion and image, we also need to be
vigilant and educated on pig diseases and illnesses. As an
industry, we learned a lot from the PEDv crisis and have
taken numerous positive steps to address this disease which
we can use for future new diseases. And lastly, we need good
people in the pork industry. Using checkoff dollars to help us
train and educate good people in our industry will benefit all
of Minnesota Pork.

3. The role of checkoff dollars allows us to focus on promotion,
3

education and research and how each of these affects the
pork industry and the success of Minnesota’s pork producers.
We are fortunate to have a great staff at Minnesota Pork
that assists the Minnesota Pork Board to make best use
of checkoff dollars for the greater benefit of Minnesota
Pork Producers.
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I feel I have a great story to tell, one which embraces where
we have been, as well as where we are going, and why.
3. Checkoff ’s responsibilities are comprised of research,
3
Brian Schwartz
Sleepy Eye

11. I obtained my BS from South Dakota State University in

Ag Business. I have been involved in many aspect of pig
production throughout my years, both on and off the farm.
I am married to Abby and have two children, Lillian
and Blake.

Since returning full-time to the family operation in
November 2012, I have been involved in production,
personnel, property, territory development and
communications with our independent farm families.
Prior to that, I was employed with an animal healthcare
company for six years. I am a 2013/2014 member of the Pork
Leadership Institute, which focuses on providing training of
future leaders for the ever-changing pork industry; through
the program, I developed a comprehensive knowledge and
appreciation for the roles of checkoff and non-checkoff
programming. I have participated in several tours on our
farm promoting the industry, including the NPB Retail Tour,
answering questions related to antibiotics, housing and
sustainability. This past year I served on MN Pork Board
and enjoyed advancing the interests of MN pork producers,
as well as dedicating time for promoting our local Brown
County Pork Producers Association.
Schwartz Farms is a family-owned company committed to
animal, environmental and socio-economic stewardship.
Known for its quality pork production, SFI operates with
integrity, excellence and innovation. Schwartz Farms is also a
proud advocate of rural communities, employing individuals
and contracting with independent farm families across
Minnesota, Iowa, Nebraska and South Dakota.
2. The greatest challenge we face today is the market, and
2

access to foreign markets with trade agreements. Other key
challenges will include antimicrobial use, animal welfare,
exports, human capital and environmental and government
regulations. MPB needs to be prepared to assist farmers
during this time, recognizing that needs, limitations, and
strengths vary by farm.
I feel one of the greatest opportunities we have as an industry
is telling our story and connecting with consumers. The
industry continues to evolve and use best practices for a
food-secure tomorrow. We need to continue to be mindful
of attracting talent to our industry, whether as employees
or independent farm families, and we need to continue to
educate the consumer on food safety, nutrition and trust.
I believe my role in addressing these opportunities is
to maintain a disciplined approach in spending and
decision-making during this time, while balancing advocacy
needs for the pork industry. As a next generation farmer,
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promotion & image, and education. While checkoff
funds need to balance the needs of these areas, I believe
the allocation of funds should always address, directly
or indirectly, programming which promotes consumer
education and trust, and the next generation pig farmer.

Myrna Welter
Stewartville

11. Hello pork friends, my name is Myrna Welter. My husband,

Randy, and I own and work on our farrow-to-finish pig farm
near Stewartville. We also grow soybeans, alfalfa and all our
own corn for our pigs on our farm. From growing up on a
pig farm to owning one, pigs have always been a part of our
lives. One of my favorite places to work on the farm is in the
farrowing barn, with all the new baby piglets!
We have 7 children. Our youngest, JoJo, is a senior this year.
We have 2 grandchildren and one more coming in February.

I am honored to serve as the MN Pork Board Secretary. I am
also the Olmsted County Pork Producers, Vice President.
I am a member of the Promotion & Image and Research
committees. One of my greatest passions is promoting
pork. This summer I was busy promoting pork at grocery
store promotions, Twins & St. Paul Saints baseball games,
Grandmas Marathon, Oink Outings, Olmsted County Fair
and the AgriNews Show.
Locally, I’m involved with 4-H, FFA, St. John’s Lutheran
Church, and the American Legion Auxiliary & Jr. Auxiliary.
2. One of the greatest challenges facing Minnesota pig farmers
2

is increasing volume of pork produced. We as pig farmers
need to engage with consumer about how nutritious and
how easy pork is to prepare. I have put on a lot of miles this
summer doing just that, sharing about my farm and my love
for cooking pork.

3. Pork Checkoff has three parts: Promotion, Education and
3

Research. Each of these parts is equally important to the
success of Minnesota pig farmers. I feel pork promotion is
very important both nationally and internationally. We
need consumers to know that pork is a safe, healthy and
nutritious product for them to enjoy, thus increasing the
demand for pork!

Lange Ag Systems
YOUR
INVESTMENT
IS IN GOOD
HANDS
WITH US!

P
SECURITY & ENVIRONMENTAL
MONITORING

Lange
Specia Ag
li
Hog Sy zes in
ste
CONFINEMENT ALARMS
Equipm ms &
For Over 25 Years
ent!Repairs
• Professional monitoring
• 24 hour customer service
• Environmental sensors:
Temperature, Power, Water,
Fire, Unauthorized entry
• Cellular communication
• Wireless systems
• CCTV
• Access control

the Old.

Are you expanding, renovating or retrofitting your swine
operation in the future? For over 36 years, Lange Ag Systems
Installs
the of
New.
has been providing our customers with the highest level
service BEFORE, DURING, and AFTER the sale to ensure your
barn projects run smoothly from specification andProtects
Your
design to installation and(888)
daily
operations.
Assets.
482-4884 (507) 524-4194
Mapleton
56065
193 County Road 9 NE | Willmar,
MN MN
| 320.231.1470
email: info@hawkalarm.net
www.hawkalarm.net
www.LangeAgSystems.com

Buy cull sows, pigs, boars daily
On-farm pickup with clean, disinfected trailers
Knute Meneely, Manager
Junction of Hwys. 60 & 71, Windom, MN
Barn: (507) 831-3385 Mobile (507) 920-9205

Blu

1-800-247-0012
Genex FARM SYSTEMS

www.genexfarmsystems.com

Wiechman Pig Co.

A national leader in the marketing of
lightweight butchers, sows and boars.
Between Fairmont and Truman, MN on Hwy. 15

866-521-3383 507-776-5235

Does your county pork
association do grilling for hire?
Call the Minnesota Pork Office with your
county contact information. When we
get calls for grilling services, we will
pass it along.
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2017
EXECUTIVE
BOARD

PUBLIC NOTICE BY
Minnesota Pork Board and
the National Pork Board

President:
Reuben Bode
Courtland

Vice President:
JoDee Haala

The election of pork producer delegate candidates for the 2018
National Pork Producers (Pork Act) Delegate Body will take place at
10:30 a.m., Monday, January 15, 2018 in conjunction with a Board
of Directors meeting of the Minnesota Pork Board at Minneapolis
Hilton, 1001 Marquette Ave, Minneapolis, MN 55403. All Minnesota
pork producers are invited to attend.

Sleepy Eye

Secretary:
Myrna Welter
Stewartville

Dr. Sam Baidoo
Waseca

Any producer, age 18 or older, who is a resident of the state and has
paid all assessments due may be considered as a delegate candidate
and/or participate in the election. All eligible producers are
encouraged to bring with them a sales receipt proving that hogs were
sold in their name and the checkoff deducted. For more information,
contact the Minnesota Pork Board, 151 Saint Andrews Court,
Suite 810, Mankato, Minnesota, telephone (507)345-8814.

Chris Compart
Nicollet

Kevin Estrem
Nerstrand

Meg Freking
Jackson

Dan Helvig
Truman

Brad Hennen
Ghent

Brian Johnson
Walnut Grove

Wanda Patsche
Welcome

ARTICLE V.
BOARD OF DIRECTORS

Brian Schwartz
Sleepy Eye

National Pork Board
Pat FitzSimmons
Dassel

Minnesota Pork Board

Section 1.

Election. Number. The Board of Directors of the Board shall be
made up of members elected as follows: those persons being duly
elected Minnesota delegates of the National Pork Board Delegate
Body. They shall be elected annually and confirmed by the Secretary
of the USDA in accordance with the Pork Act. Terms of office will
begin the day after the current year’s Pork Forum. From the time of
election at the 2017 annual meeting until their terms expire at the
2018 annual meeting, the number of directors shall be thirteen (13).
Beginning at the 2018 annual meeting and continuing thereafter,
the number of directors shall be twelve (12). The Board of Directors
also includes the following Ex-Officio members: the Immediate Past
President of the Board, and any members who serve on the National
Pork Board (NPB) Board of Directors,. and a Minnesota appointee
to the National Pork Board Advisory Body. The Ex-Officio directors
shall not be entitled to vote at meetings of the Board of Directors.

Section 2.

Terms. For the period of time from the 2017 annual meeting until
the 2018 annual meeting, Ddirectors shall serve one (1) year terms.
At the 2018 annual meeting, the manner of election of directors
shall be as follows: four (4) directors shall be elected for one (1) year
terms, four (4) directors shall be elected for two (2) year terms, and
four (4) directors shall be elected for three (3) year terms. Beginning
at the 2019 annual meeting, and continuing thereafter, directors shall
serve three (3) year terms on a basis whereby one-third of them will
be elected annually. No director may serve more than three (3) full
three-year terms consecutively.

151 St. Andrews Court, Suite 810
Mankato, MN 56001
(507) 345-8814
(800) 537-7675
mnpork@mnpork.com
www.mnpork.com

Staff

David Preisler
Chief Executive Officer
Jill Resler
Chief Operating Officer
Pam Voelkel
Events Director
Vicki Kopischke
Administrative Assistant
Colleen Carey
Support Staff/Receptionist
Lauren Servick
Communication and Marketing Director
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STOP LEAVING

10-12 bu./A
IN YOUR MANURE PIT.

Are you maximizing your manure application?
Instinct® powered by Optinyte™ technology minimizes nitrate
leaching, decreases greenhouse gas emissions and produces up
to 12 more bushels an acre* by maximizing your nitrogen. Simply
pour it into your manure pit and see how much more there is to
your manure today. Learn more at maximizemanure.com.
* Vetsch, J., and J. Lamb. 2011. Applying Instinct™ as a nitrogen stabilizer for fall applied manure.
http://blog-crop-news.extension.umn.edu/2011/10/applying-instinct-as-nitrogen.html?m=1

Trademark of The Dow Chemical Company (“Dow”) or an affiliated company of Dow. Instinct is not registered for sale or use in all states. Contact your state pesticide regulatory agency to
determine if a product is registered for sale or use in your state. Federal law does not require any person who applies or supervises the use of Instinct to be certified in accordance with EPA
regulations and state, territorial and tribal laws. Some states may have additional requirements related to liquid manure and nitrogen stabilizers. Be sure to consult your state or local Extension
service to understand your requirements. When applying Instinct to deep pits, appropriate manure agitation safety steps should be followed: Instinct should be applied directly to the deep
pit prior to pumping the pit; a thorough agitation system must be operating in order to evenly distribute Instinct within the deep pit; applicators and handlers of Instinct and manure treated
with Instinct are required to use proper protective equipment as stated on the product label; air ventilation systems must be operational inside barns. Always read and follow label directions.
©2017 Dow AgroSciences LLC M50-370-014 (08/17) BR DAAGINST7068

®™

Express Pressure
Washers, Inc.
15880 SE 74th Avenue
Blooming Prairie, MN 55917

507-583-2703
We now sell

Sweepers & Scrubbers!

New & Used Machines
Parts * Accessories * Soap
Repair * On-site Service

Open Monday to Friday 8:00 to 5:00
Saturday 8:30 to 12:00 noon

www.expresspressurewashers.com
Join us on Facebook!

Join Pork Social at
www.porkbeinspired.com

A PIECE OF
THE PUZZLE

“

Additives for pits and
lagoons that get results!
Granger
Al Moudry
507-772-4475
563-547-2281
Cell: 641-330-6837

• Control odor, crusting,
and flies
• Liquefy solids

Mapleton
David Gartner
507-524-4552
Cell: 507-380-1077
Alberta
Jeff Johnson
320-324-2821
Cell: 320-349-0584

Austin
Shane Tieskoetter
507-481-8277
Cell: 563-422-0969
Faribault
John Hubly
507-334-7651
Cell: 507-383-4833
Worthington
Matt Schlichte
507-376-5552
Cell: 507-360-6197
Lewisville
Terry Mohwinkel
Cell: 507-435-4033

Odor & Manure Management Solutions

To learn more, visit PitCharger.com
or call 888-231-1002.

Stop by and see us at
51420 Hwy 251 Austin, Mn 55912
or contact our Territory Manager,
Lee Grant
Mobile 507-438-9255

